LAT BIO
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Silk-screen printing on bottle. Creation of brand visual identity for BIO Kerneveno. The

packaging design was focused on illustrations and logo.

Properties list:

milk

new product

glass and ceramics
bottle

natural

eco-friendly
contemporary

identity by typography
identity by illustration
identity by colour
single product
end-user packaging

Reference: http://www.lepimentgraphique.fr/article/1/portfolio/190/lait-bio
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