LIFESTYLES PERSONAL LUBRICANT

The project has restyled both the graphic and the structural packaging for the global range

of Lifestyles, Manix and Unimil personal lubricant gel brands, produced by this
multinational company.

Theiconic design reinforces the brand's identity and marks a truly innovative devel opment
in the visual language of the product cathegory. The unique delivery mechanismis highly
ergonomic, allowing instant and easy control over the flow of the gel. The ring on the top
which gives the product its distinctive character and outline also functions as a handle. And
finally, the security seal guarantees the safety of the contents for the customer. The product

isavailable in two sizes: 50ml and 100ml.
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