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Can design encourage people to rethink their relationship with healthy food to gain a cardboard and paper
balanced diet? This series of food packages uses stereotypes as a gimmick to gain the user's acOemporary
ttention on the healthy values of vegetables. Carrot sticks in what looks like a cigarette unusual visual association
pack, blueberries in a pharmaceutical blister, celery in achips bucket? the attentionto de ~ Unusual structural association
tailsis extraordinary even in the usage instructions and warning labels. identity by shape
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