FUENSANTA LIMITED EDITION

i

Aguas de Fuensanta commissioned a series of designs to be printed on 75 cl. glass bottles
and sold in restaurants and gourmet shops. Fuensanta's origin is linked to the nature, so the p
roject aimed at imitating mother nature's way: if a glass bottle were left in a green forest,
vegetation would wrap itself around the bottle and that?s what the design. Thisisthefirst de
sign of the series, printed in May 2008 in three colours, two green tones and awhile for

typography.

Properties list:
limited edition packaging
end-user packaging
single product

new product

water

bottle

glass and ceramics
natural

eco-friendly

identity by illustration
identity by colour
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