Properties list:

The packaging solution adopted for thisline of wines D.O. Toro, isfaithful to Matsu?s ph
ilosophy: hisimage has been stripped from al sorts of tricksto link directly with nature

and with the people who cares about it. Thus, the Matsu?s wine trilogy, ?El Picaro?, ?El Recio? an
d 7El Vigjo? are represented by a portraits series of three generations that devote their livesto t

he field. Each one personality?s embodies the characteristics of the wine that gets its name.
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