Properties list:

Small volume canned beverage market has tremendous diversity, and their product
development isintense in response to today's needs. Under the situation of "hard to have a
flagship product,” the design of coffee beverage "Café La Mode" was developed with the ¢
oncept of steadily nurturing the product identity. The market has been gradually
transferring from "appealing a major brand" to "appealing respective menus,” and the
current market is being under the mixed situation with the type appealing "a producing
method," "materials' and "abrand." The new item has aimed at a unique package able to

appeal to auser who sticks to his/her own lifestyle by giving it a dramatized expression of a
pleasant drinking scene.
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