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Migrosis achain of food retailersin Switzerland. They have also arange of gourmet food

in avery simple and nice packaging. The identity strategy uses die-cut aswell as
illustration in order to define Migros brand identity.
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"‘"”'"solmim Ravioloni con brasdto. " | Sslection | Ravioloni al gorgonzola |
al barola & mascarpone
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